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Why Experiential Marketing? 
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WHY? Media and Brand Saturation 

• We’re born into a world of brands 
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WHY? Media Savvy Audience 

• Don’t SHOUT your brands at us! 
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WHY? If you give us bullshit 
ideas…. 
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WHY? 
We’ll tell you where you can stick 
them 
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WHY? Brands Sometimes Market 
by Numbers 
• Our Brand Must do….. 

• TV 

• Press 

• Billboards  

• Radio 

• YAWN! 
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WHY? Generate Crucial Word of 
Mouth 
• Water Cooler Conversations 
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What We Do… 

We give 
people great 
things to talk 

about 
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HOW? 
Create ‘Little Moments of Joy’ 
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Market LIVE in 3 Dimensions 

Head Heart Hands 
Feel Think Do 
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How it All Works: The 5E Model 

EMOTION 

EMBRACE ENTICE ENGAGE EDUCATE 

CREATIVE ACTIVATION EXPERIENCE AMPLIFICATION 

• STRATEGY 
• PLANNING 
• RISK MGMT 
• DESIGN 

• KPIs 
• PROMOTION 
• BUILD 
• APPEAL TO 
SENSES 

• AMBASSADOR 
• KEY MESSAGES 
• INTERACTION 
• PLAY 

• SOC NET 
• VIRAL/ONLINE 
• PR 
• FEEDBACK 
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What AmbientX Do: 

Experiential Marketing 
Campaign 
Creative 

Sampling Activation 
Planning 

Soc Net 
Amplification 

Stunts 
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What AmbientX Do: 

Sponsorship Leverage 
Brand/Property 
Fit 

Activation Event/Media 
Relations 

Engagement 
Strategy 
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Risk Management – A Safe Pair of Hands 
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Then AMPLIFY the activity: 
Social Networks 
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Then AMPLIFY the activity: 
PR, Radio and Press 
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Ensure Measurability For the Brand 
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The key measure of success is simple: 

Turn 
consumers 
into vibrant 

Brand 
Evangelists 
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Why Clients Come To AmbientX? 

New Zealand’s most experienced practitioner of 
experiential marketing.  

We’re the experts – it’s our core competence and what 
we’re in business to do.  

We deliver unique, measurable ROI for all campaigns. 


