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Chart 1: Have some degree of trust* in the following forms of advertising in April 2009

Recommendations from people known 20%
Consumer opinions posted online
Brand websites
Editorial content (e g newspaper article)
Brand sponsorships
v
Newspaper
Magazines
Billboards / outdoor advertisng
Radio
Emails signed up for
Ads before movies
Search engine results ads
Online video ads I7T%
Online banner ads 33%
Text ads on mobile phones 24%

Sowrce: Neisen Global Online Consumer Swvey Apnl 2009 / Base: AN Respondents
*E.g 90 percent of respondents trusted ‘completely” or “somewhat” recommendations from people they know
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WHY? Media and Brand Saturation
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WHY? Media Savvy Audience

<Don’t SHOUT your brands at us!







WHY?

we’'ll tell you where you can stick
them




«Qur Brand Must do
TV

ePress
eBillboards

Radio

YAWN!




<\Water Cooler Conversations
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What We Do...

We give
people great

things to talk ",\
about -
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Market LIVE iIn 3 Dimensions

Do
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What AmbientX Do:

Experiential Marketing
Campaign [ Activation : Soc Net
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What AmbientX Do:

| ) Beneful

5. So Delicious. So BENEFUL. |
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A Safe Pair of Hands

Risk Management -
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a place for friends
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Then AMPLIFY the activity:
PR, Radio and Press

@he Aetw Zealand Berald

Wednesday, March 26, 2008

TGRS 7777

THEY KNOWIT
_JDiLa

THe Coup | = g M1 JI=—" ENDURANCE PAYS OFF
: : wae He ' FOR DURAN DURAN

Onoof thoword's most enduring bands, Duran Duran, s
Auckland and rsady to winover a new generation of fars.
Since LoBon, John Taykr, Nick Ricdos and Rogoe Taylor
wilbs kcking of their workd tour with a ons-oftsho at
Vockor Arcna tonight.

I ' w “The band has developed a new show that biends soms |
KICK lT p 3 y/ ‘okd hits Tke Girfs On Fim and Save A Prayer with songs from |
ANoCYH ‘ ‘ oanow st |
~ W But they werekeeing Sght-ipped aboutwhat they had in
OPJEC » ‘stor for e concert gosrs expeciod at ho show. |
FORFIT S y . “Whatyou'try and dos mik i the s0ngs people want to
] £ 7 \ o ek e e s
When asked about the fans, Taylor joked they hadnt

stage. "Oddy enough tha ns haven changed. oy ro al
16yewrodors”

nald tho musicseamod o appoalacoss 0
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Ensure Measurability For the Brand
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The key measure of success Is simple:

Turn
consumers

into vibrant [FSK
BIaNC Y,
Evangelists | &




New Zealand’s most experienced practitioner of
experiential marketing.

We’re the experts — it’s our core competence and what

we’re In business to do.

We deliver unique, measurable ROI for all campaigns.




